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AHHOTauus

B cTaTbe paccmatprBatoTCs 0COGEHHOCTU UCMONb30BaHWsA 06Pa3HON Nek-
CVIKM B COBPEMEHHOM @HIINICKOM 3KOHOMMYECKOM [IMCKYPCE W Lienecoo-
6pasHOCTb MPOBeLeHNs aHann3a MeTaopuyeckrx Modenen, TUMYHbIX
ONs AaHHOTO BMAA AMCKYPCa, Ha 3aHATUAX CO CTYAEHTaMM 3KOHOMUYECKUX
cneumnanbHoCTeNn.

ABTOp aHanM3MpyeT PyHKLMOHMPOBaHWE 06Pa3HOMN NEKCVKN Ha NpUMepe
MeTahopU4ECKON MOLENN «3KOHOMUKA Kak MauueHT», MpUMEeHss MeTo-
bl KOPMYCHOro, CeMaHTU4eCkoro, KOHLeNTyasrlbHOro N KOHTEKCTYyaslbHOro
aHanusa. Matepuanom uccnefoBaHvs NOCNYXWaa aHrnon3bl4Has ny6nu-
LMCTVKA, 13y4atoLLas NepenekTvBbl PasBuTUS TYPUCTUHECKOW OTpaciu B
YCNOBUAX NOCTNAHAEMMUAHON S3KOHOMMKM.

PesyneTtathl nccnefoBaHua nokasanu, 4To B 9KOHOMUHYECKOM AMCKYpce
NocnepHUX NeT akTUBHO MCMONb30Banach HasBaHHas meTacopuyeckas
MOAeNb, npuyem B38.I/IMO,D,€IZCTBI/Ie npeamMeTHO-10rM4eckoro N KOHTeKCT-
HOrO 3HAYEHWVt B M3BUTLIX MeTathopax CUCTEMATUHECKIN OXMBNANOCH MO-
CpefcTBOM pa3BepHYTO MeTadopbl, HTO CBUAETENLCTBYET O COXPAHEHWM
Jaxe «MepTBbIMM» MeTachopamy nparMaTuyeckoro noteHumana. ABTop
NPUXOAWT K BbIBOAY, YTO NMPOBEAEHNE aHanmsa ynotpednenus o6pasHom
NEKCUKM CrOCOBCTBYET ry60KOMY OCMBICIIEHNIO SKOHOMUYECKON TepMu-
HOMOMNKN, Pa3BUTUIO HABBLIKOB MEXKYIIETYPHON KOMMYHUKaumu, hopmm-
POBaHWIO KOMMYHVKATUBHOW KOMMETEHLWW, ClIeA0BaTeNbHO, 3TOT METOA
MOXET MPUMEHSATLCS Ha 3aHATUSAX MO aHMNACKOMY A3bIKY CO CTYAEHTamm
OKOHOMUYECKMX CI'IeLl,VIaJ'IbHOCTeIZ.

MccnepoBanue BHOCUT BKNaA B U3yyeHne OyHKLIMOHMPOBAHWS 06pa3HoM
NEKCUKN B COBPEMEHHOM 3KOHOMMYECKOM AucKypce. lpumeHeHue pe-
3ynbTATOB UCCNENOBaHWSA B 06pa3oBaTeNlbHOM NpoLecce NOMOXET 0by4a-
foLLMMCEs chopmMmupoBaTh P NPOGPECCHOHANBHO 3HAYUMBIX KOMMETEHLWN.

Kniouesble cnosa: metadopa, paseornornam, obpasHas nekcuka, me-
Tathopryeckas Mofenb, KoHLEeNTyanbHas metagopa, 3KOHOMUYECKUIA An-
CKYPC, MEXKYNbTypHas KOMMETEHUMS, KOMMYHWKATUBHAs KOMMNETEHLMS,
npodeccroHanbHas KOMMYHUKaLMS.

BBepeHune

Wctopuuecku aHIIMACKUI SKOHOMUUYECKUIA TUCKYPC
XapaKTepu3yeT UCIOb30BaHME ero YYaCTHUKAMU I PO-
KOTo CIleKTpa 00pa3HOl JIEKCUKHU OT TaK Ha3bIBaeMbIX
«130UTHIX MeTadop», nauoM, ¢GpaseoJoru3MoB pa3HoOl
CTETeHU MPO3pavYHOCTU BHYTPEHHEH (hOPMBI 10 OPUTH-
HaJIbHBIX MeTadop, CTUIMCTUYECKUX ITPUEMOB, OTpaka-
IOIIMX OCOOCHHOCTU MUPOBO33PEHUSI KOHKPETHOTO aB-
Topa. DTa yepTa aHIJIOSI3bIYHOTO JUCKYPCa MOXKET BBI3bI-
BaThb OINPEIETIEHHbIE TPYAHOCTU Y CTYIEHTOB 3KOHOMMU-
YeCKHUX CHelralbHOCTEH, He TOTOBBIX K BCTpeYe C
o0Opa3Hoil JIeKCUKoil B cepe aeoBoro oodueHus. C
JIPYTOil CTOPOHBI, 3HAYUTEIbHBIN TIACT TEPMUHOJIOTUMN

Abstract

The article looks into the use of metaphors in English economic discourse
and examines ways to turn conceptual metaphor analysis into a learning
tool for students of business English.

We studied coverage of the economic impact of the 2020-22 pandemic on
the tourism industry and the role that the conceptual metaphor «economy is
a patient» plays in English economic discourse about these events. In our
research we used corpus, semantic, conceptual and contextual analysis.
The findings show that the conceptual metaphor «economy is a patient»
has been common in English economic discourse. Moreover, writers have
frequently incorporated economic terminology into extended metaphors,
highlighting the interplay of primary dictionary and contextual meaning in
what is considered “dead metaphors”. The research proves that even trite
metaphors can still have a persuasive effect on the reader creating powerful
images in his/her mind’s eye. It also becomes clear that when writers use
conventional metaphors, they are fully aware of their figurativeness.

From our perspective, using conceptual metaphor analysis methods in a
business English class helps to achieve a number of teaching goals: it gives
students useful insights into the origins of economic terminology, makes
them culturally competent, helps them develop communicative skills. There-
fore, it can be a useful learning tool.

The research contributes to the study of metaphor in modern economic
discourse. The findings of the research could be used to develop ways to
help sl,tulgﬁnts to acquire a number of important communication and profes-
sional skills.

Keywords: metaphor, phraseological unit, metaphorical model, conceptual
metaphor, economic discourse, cultural competence, communication skills,
professional communication.

9KOHOMUYECKOTO THUCKypca UMeeT MeTahopuuecKoe mpo-
HUCXOXIEHUE, KOTOPOE CUCTEMATUUECKU «OXKUBIISIETCS»,
OOBITPHIBACTCS YUaCTHUKAMU JUCKYPCa C LIEIbI0 OKa3aHUsI
HY>XKHOTO MM BO3IENCTBUS Ha cobeceHUKa / ayTuTOPHIO.
ITogo6HOE «BOJBbHOE» UCTOIB30BAHUE TEPMUHOB CITO-
COOHO BbI3BaTh COOIi B KOMMYHMKALIUU U 3aTPYyJIHUTH
MOHMMaHUEe PYCCKOSI3BIYHBIMM CTYAEHTaMM 3aMbIca
aBTopa / cobeceqHuKa. YmorpeodiieHue oopa3Hoi JIeKCH-
KU HEPEJIKO aCCOLIMUPYETCS Y PYCCKOSI3bIUHOM ayIuTOPUM
C SI3bIKOM XYIOXECTBEHHOM JUTepaTyphbl; GYHKIMOHM-
poBaHue MeTadop U Ppa3eoJOTU3MOB B aHTJIUINCKOM
9KOHOMHUUYECKOM JUCKYpce TpedyeT 0oJiee TIIATEeIbHOIO
M3y4YeHUsI CO CTOPOHBI OTEUECTBEHHBIX UCCIeI0BaTECH.
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HccrnenoBaHne o0pa3HoO JJEKCUKH CITIOCOOHO ClieIaTh
Mpoliecc 00y4eHUsI aHTJIMICKOMY SI3bIKY M 9KOHOMUKE
oosiee 2 beKTUBHBIM. MeTadopbl COCTABISIOT OCHOBY
0oJIbIIIeil YaCT SKOHOMUYECKON TEPMUHOJIOTUU U SIB-
JISTIOTCST OTHOBPEMEHHO MHCTPYMEHTOM TIO3HAHUS MUPA
M CPEICTBOM BO3JEHCTBUS Ha ayaUTOPUIO.

MeTtadopbl MOTYT TOMOYb CTYJCHTaM pacIlIVMpPUTh
CJIOBapHBIii 3arac B 5)KOHOMUYECKOM cdepe, BeAb MHO-
rue SKOHOMUYECKUE TEPMUHBI ObLIM 3aMMCTBOBAaHBI 13
AHTJIMIACKOTO sI3bIKa. M3yyaemMylo JIEeKCMKY MOXHO YIIO-
PSAIOYMBAThH U 3aKPEIISITh HE TOJILKO COTJIacHO cdepe
HCIOJIb30BaHMUsI, HO M PYKOBOJICTBYSICh 00J1aCThIO-UCTOY-
HUKOM KOHIIETITyaJbHOI MeTadopbl KaK KpUTeprueM
kinaccudukaimu. TeMaTUUIeCKy OMHOPOIHBIE BEIPAXKEHMST
3aroMuHaloTcs 6osee apdexkTuBHO. Tak, yCBOUB, YTO
KOHKYPEHIIUST ONTMCHIBAETCS B aHIJIOSI3BIYHOM THUCKypCe
KaK BOGHHBIE JICHCTBUS, a NESITeIbHOCTD MPEANPUSITUIA
BepOanu3yeTcsl ¢ ToMOLIbI0 MeTadop 30aHUN U COOpPY-
KEHWI, CTyIEeHTBI IPUBBIKHYT CUCTEMAaTU3UPOBAThH HO-
BYIO JIEKCUKY COTJIACHO M3YYEHHBIM MeTaOpUIECKUM
MOJIEJISIM, YTO YITPOCTUT MPOLIECC 3alIOMUHAHUS MaTe-
puana.

M3yueHue metadop MOMOXET CTyAeHTaM CHOpMU-
pOBaTh KOMMYHMKATUBHYIO ¥ MEXKYJIBTYPHYIO KOMIIE-
teHuuu. [ToHnMasl, Kakue UIeHu JIeXKaT B OCHOBE 9KO-
HOMUYECKOW TEPMUHOJIOTUHU, ¥ KaK 3TOT TUIACT JIEKCH-
KM XapaKTepu3yeT TpaJAuIlMi MUPOBO33PEHUS aHTJIOSI-
3bIYHOM CpPe/bl, CTYJEHTHl CMOTYT IIyOXXe TOHSTh CYTh
3KOHOMUYECKUX SIBJIEHUI U KYJIBTYpY CTpaH U3y4aeMoro
si3bIKa. boJibllie y3HaB 00 3MOIMOHAIbHON Harpy3ke
00pa3HbBIX BBIPAXKEHU, CTYACHTHI OYIYT SICHEEe OCO3Ha-
BaTh, KAaKOE BO3/IECTBME Ha cOOECeTHNKA OKa3bIBAlOT
pasznuuHbie MeTadophl, MOWMYT, IIBITAETCS U aBTOP
MaHUIYJIMPOBATh CO3HAHNEM ayIUTOPHUU.

Ilenb naHHOI CTaThM — Ha MIPUMeEpPEe KOHIENTYaTbHOM
MeTadopbl «9KOHOMUKA KaK MallMeHT, XKMBOI OpraHnu3M»
MMPOMJUTIOCTPUPOBATh, KaK aHaJM3 KOHIIETTyalbHbIX
MeTadop CIYXUT BhIIIEYKa3aHHBIM 3a1a4aM.

0630p nuTepaTypbli

BaxxHocTh MeTahOprUECcKOTo MBIIIJIEHUS B HAYyYHOM
cdepe 1 B 00J1aCTU SKOHOMUUYECKUX JUCLIMIUIMH, B YacT-
HOCTH, TTOJYEePKUBAJIM yUCHBIC U MCCIEIOBATEIN CO
BpeMeH ApUCTOTeNs U 10 HaluxX aHei. A. Ortony (1975)
ONMCAaHbl MPUHIIUITHI (DYHKIIMOHUPOBAHUS MeTadOpPHI:
MIPUHITUIT KOMITAKTHOCTH, MIPUHIIUIT HEBBIPA3UMOCTHU U
MPUHIIUIT SIPKOCTHU, 3aTIOMUHAEMOCTU. DTH OCHOBOTIO-
Jlaraloniie oco0eHHOCTU MeTadophl AeaatoT ee apdek-
TUBHBIM CPEJICTBOM OCMBICIIEHHSI a0CTPAKTHBIX ITOHSTHIA.
J.P. Gee (2014) oTMmeuan cBOKCTBO MeTadop ymopsiio-
YUBaTh 3HAYMMBIE CMBICJIOBBIE 00JIACTU B TOM WJIM MHOM
Kkynaerype. J. Lakoff u M. Johnson (1993, 2008) aHanu-
3UpoBa MeTaOPUUECKOE MBIILJIEHNE KaK OCHOBY
aHrinos3bigHoro auckypca. O.C. @enorosa (2021) Ha-
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3bIBaeT MeTaopuieckre KOHIETTHl MPOIYKTUBHBIM
TOJIEM TSl IMHTBUCTUYECKMX MCCIIEA0OBaHMIA Oaromapst
CocoOHOCTU MeTa(op OTpaKaThb MEHTATUTET HOCUTEEH
s3bika, a O.10. IMonoHckas (2019) obpalaeT BHUMaHUe
Ha BaXXHYIO pojib MeTachop B OCTUKEHUU HAMKU OKPY-
atomeit neiictButenbHocT. CornacHo M. Black (1962),
MeTadopy MOXKHO paccMaTpUBaTh KakK KaTaxpesy, IoMo-
rafollyo BOCIOJTHUTh MPOOEbl B CIOBApHOM 3ariace
sI3bIKa, €CJIM SIBJICHUE WM TIPEAMET ellle He UMEeeT CO0-
CTBeHHOTO HauMeHoBaHus. W. Henderson (1994) cuutan
MeTadopy HEeHHBIM UHCTPYMEHTOM TIpernojaBaHus U
BaXKHEWIITUM MTPUHIIUIIOM (GYHKIIMOHUPOBAHUS SI3bIKA
B 1eJioM, yTBepxaas (1982), 4To 6OJbILIMHCTBO 9KOHO-
MUYECKUX TEPMUHOB UMEIOT MeTa(hoprIecKylo OCHOBY.
J.G. Harris (2013) nocaTuin kHUry Sick economies vic-
clienoBaHUI0 MeTapopbl MHMEKIIMOHHBIX 3a001eBaHU
B ApaMaTypruy M TOKTPUHAX MEPKaHTHJIM3Ma BO Bpe-
meHa Illekcniupa. Mccnenosanue G.J. Steen (2010) mo-
Ka3aJlo, YTO aHIJIMACKUIM HAyYHBI JUCKYPC XapaKTEpU-
3yeTCsl MOBBIIICHHOU CTENEeHbI0 MeTahOPUUHOCTH.
ITpu 5TOM He Bce yUeHbIe COTJIaCHbI C TEM, YTO O0JIb-
11ast YaCTh 00pa3HbIX BEIPAXKEHUWIT HECET TIparMaTUIeCcKuit
noTeHIMal. B 3apy0exxHO TUHIBUCTUKE HAOII0daeTCS
TEHIIEHIIMS UCIT0JIb30BaTh OOILIMI TepMUH «MeTacopa»
IJ1s1 0003HAaYeHUS BCeX BUAOB 0Opa3HOI JIEKCUKU, BHE
3aBUCMMOCTHU OT CTEIIEHU MPO3PavYHOCTH BHYTPEHHEH
(opmbl Takux BbIpaxkeHuid. TeM He MeHee Psill Mccliea0-
Bartenieii, HaripuMep, R. Moon u M. Knowles (1998, 2006),
MPUBOAAT KiIacCU(DUKAILIMIO, CXOXYIO C IPUHSITHIM B
OTEUYECTBEHHOU HayKe JIeJieHreM 00pa3HbIX BhIpaXKeHUM
Ha Tpynnbl hpa3eoornyeckKux cpalieHui, equHCTB,
COYETaHUIl; U3OUTHIX U OPUTUHAIBHBIX MeTadop. Moon
(1998) BBIACASIET YyCTOMYMBBIE CIOBOCOYETAHUS U METa-
(opnl ¢ Mpo3pavyHoii, MOJYIPO3pAUYHOI U HEMPO3pauyHOI
BHYTpeHHel hopmoii (opaque, semi-transparent, transpar-
ent metaphors). Black (1993) KpuTuKoOBaJl TEPMUHBI «MEP-
TBasi MeTaopa» U «kuBasi Metadopa», peajaras 1eJIuTh
MeTadopsl Ha MeTadopbl MCUE3HYBILINE, CITSIINE WIU
aKTuBHBIE (extinct, dormant, active). BMmecTe ¢ TeM, co-
[1arasich ¢ MeTahoprUIeCKUM TTPOUCXOXKIEHUEM U0~
MaTMYECKUX BBIPAXKEHUI, HEKOTOPbIE 3apyOeKHbIE yue-
Hble (Harpumep, Steen, Lakoff, Johnson, Moon, Knowles)
OTPUILIAIOT CITOCOOHOCTh TAKOM JIEKCUKU OKa3bIBaTh BO3-
NEWCTBUE Ha ayIUTOPHUIO, YTBEPKIasi, UTO BbIpAXKEHMUS,
noAoOHbIE MAMOMAaM U U30UTHIM MeTadopam, yrnoTpe-
OJISIIOTCS] HOCUTEISIMU aBTOMaTUYECKU, UTO 00pa3, B3au-
MOJIEHICTBUE NBYX BUIOB 3HAUCHMS B TAKUX BBIPaXKEHM -
SIX HE HeCeT HMKAKOM ITparMaTnieckoii Harpysku. JIpyrue
K€ YyTBEPXKAAI0T, YTO Jaxe U30uThie MeTadophl IIpHU
HEO0OXOIMMOCTU MOXKHO JIETKO «BEPHYTh K XU3HU»,
HaIpyuMep, UCIIOJIb3YsI TIPUEM «pa3BEPHYTOIN MeTahOophI»
(Grey 2000), uTo aBTOp BhICKa3bIBaHMsI, KaK 1 aapecar,
OCO3HAeT KOHIENTYaJbHbII MePeHOC B OCHOBE UIMOM.
Gibbs (1994) nokazan 3TOT Te3UC SKCIEPUMEHTAIBHO.
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ITono6Hoe nomyckaoT Moon u Knowles (2006), nmonara-
follIMe, TeM He MEeHee, YTO HOCUTENH SI3bIKa BCE XK€ MC-
MOJIB3YIOT OOJILITMHCTBO UANOM (conventional metaphors),
He 3alyMbIBasicb 00 00pa3HOCTU MOJOOHOM JEKCUKMU.

Kakoro 661 MHEeHUS U Kjaaccudukauuu Metadgopbl
Ha OCHOBAaHWM MPO3PavYHOCTH BHYTPEeHHEU (hopMbI He
MPUIEPKUBAINCH MCCIIEI0BaTed, CIIOCOOHOCTh MeTa-
(opsl mogueépKUBaTh JMOO YBOAUTH HAa BTOPOM TJIaH
onpene/ieHHbIe CBOMCTBA IIPEIMETOB U SIBJICHUI HE BbI-
3pIBaeT comHeHuit. Hampumep, Black (1962), Lakoff n
Johnson (1993, 2008) HEOTHOKPATHO YIIOMMHAIU 00 3TOM
cBoiicTBe MeTadop. Black (1962), B 4aCTHOCTH, peKO-
MEHJIyeT paccMaTpuBaTh MeTadopy KaKk HeKUil (hUIIBT,
JIMH3Y, CITOCOOCTBYIOIIIYIO OIPeNeIeHHOMY BOCIIPUSITUIO
neictBuTenbHOCTU. [TogoOHOe BUuneHne Metadopbl 000-
3HayaeT, YTO MCMOJIb30BaHWE 00pa3HOIl JIEKCUKH CBU-
JIETEJILCTBYET O HAMEPEHNU aBTopa c(popMUPOBATh OIIpe-
JIeJleHHOe MHEHUe ajapecaTa / ayTuTOPUM O TEKYIIel
CHUTYALIMH, TIOHITUSIX U SIBJICHUSIX. DTO OOBSICHSIET, IO~
yeMy U1 OTMCaHUsl OTIpeieJIEHHBIX COOBITUI B aHTJIO-
SI3BIMHOM JIMCKYPCE TPAJAMIIMOHHO YIOTPEOJISIOTCS OTHI
M Te Ke oOpa3Hble BbIpaxkeHUs 0011el 00J1acTU-UCTOY-
HUKa, «MeTaopuIecKre MOICIN».

YuuThiBas BblllIeyKa3aHHbIE CBOCTBA MeTadopHI,
aHaJIM3 BO3/IEMCTBUS MeTapopriecKX Moeseli Ha ay-
JIUTOPUIO, KaK M U3yYeHUE UX IIPOMCXOXKICHHUSI, 0OCOOCH-
HOCTe# ynoTpebJieHus, 11e1ecoo0pa3Ho IPOBOAUTE Ha
3aHATHUSIX 110 aHTJIMICKOMY SI3BIKY CO CTYJIeHTaMM KO-
HOMUYECKHUX CTIEIMATbHOCTEM.

Hame nccnenoBanue oHOM U3 pacipoCTpaHEHHBIX
MeTa(opruIecKUX Mojie/Iel aHTJIMCKOTO 9KOHMUYECKO-
ro JMcKypca sIBJIeTCS] IPUMEPOM TTOI00HOTO aHaIn3a.

MeTtoapbi n MaTepuanbl

B niporiecce ncciaenoBaHus Mbl TpOAHATU3UPOBATIU
MpUMEHEHNE MOJIEJIM «9KOHOMMKA KaK MallMeHT, JKUBOE
CYLIECTBO» IJIs1 OCBEILEHUS TTOJIOXKEHMSI 1eJ1 B TYPUCTHU-
YeCKOM OTpacyiv aHTJIOSI3bIYHBIMU HOBOCTHBIMU 9KOHO-
MUYECKMMU U3JaHUSIMU, PACCUUTAHHBIMU Ha IIUPOKYIO
ny6nauky. MccienoBaHue coCTosIO B KOPIYCHOM aHa-
JIu3e yKazaHHOU MeTapopuuecKoil MoJeau ¢ IpUMeHe-
HUEM METOJOB CEMaHTUUYECKOro, KOHTEKCTYyaJlbHOIO U
KOHIIENTYaJbHOIO aHAJIMU3A.

Marepuan sl ucciaeaoBaHus, TOMUMO CTaHAAPT-
HOI'0 BapuaHTa, OXBaThIBAaeT TAKXKE PEruoHalbHbIe pa3-
HOBUJIHOCTU aHTJMICKOTO s13bIKa. Mbl MpOBEJIU KOP-
MYyCHBI aHaAu3 aHTJOS3bIYHONW MYyOJUMUMCTUKU 3a
2021—-2022 rr., nmocjeaoBaTe/ibHO MPOBEPsIsl pacpocTpa-
HEHHOCTb €IMHUIL BbILIEYKa3aHHOI MOJAEIU B COYETAaHUU
CO CJIOBOM fourism. PyKOBOACTBYSICh pe3yJbTaTaMu KO-
JIMYECTBEHHOTI'O aHaJIM3a, Mbl TTPOBEIN KOHTEKCTYaIbHbII
aHaau3 o0pa3loB IUCKYpCa, YTOObI BBISCHUTD, O0JIaaa-
10T JIM UCTOJIb30BaHHbIE OOpa3Hbie BhIpaxkeHHsl ITparMa-
TUYECKUM MOTEHLIMAJIOM, YITOTPEOJIeHbI JIM OHU aBTOPOM

HaMepeHHO JM00 SIBJISIIOTCS «<MEPTBhIMU MeTacdhopaMu»,
Kakoe BO3/eiiCTBUE aBTOp HaMepeBajcs oKa3aTh Ha
aynmuTOpUIO, BepOaau3upysi ONMChIBAEMbIe COOBITHUS
MOCpeCTBOM MeTahOpUYeCcKOl MOoeau «9KOHOMUKA
KakK XUBOU OpraHu3M, MauueHT». [IpuMeHsIsT METOIbI
CeMaHTUYECKOT0 M KOHIIETITYaIbHOTO aHaIu3a, Mbl 13-
YUIUJIA CIIOCOOBI «OXUBUTH» M30UTYIO MeTadopy, Mpu-
MEHsIeMbIe aBTOPOM: UCITOJIb30BaHUE Pa3BEPHYTON Me-
Tacdophbl, METO pa3ioxeHus (Hpa3eosornyecKux equHuII,
KOHTEKCTHO-TEMaTUYECKNI METOI.

P93y11 bTaTbl nccnefoBaHuA

Mertacdopuyeckast MOJETb «3KOHOMUKA KaK TallieHT»
OCHOBBIBaeTCsI Ha oOpa3ax 00JIe3HU, TPaBM, (HDU3UOJIO-
TMYEeCKUX (PYHKIHM opraHM3Ma, METOJOB JICUCHHUSI,
XU3HU U cMepTu. Hanbosee pactipocTpaHeHHbIE €A~
HUILBI 3TOW MOJEIN BKIIOYAIOT B ce0s Cileaylolimue
BBIPAKCHHSI:

a healthy market/economy etc., robust banks/economic
data, to be in good shape (companies are~), anaemic growth/
an ~ economy, a sickly dollar/demand/economy, a groggy
dollar, the ailing banking sector/business/cash flow/market,
crippled markets/a ~ economy/banking system, hobbled
economy/rivals, impaired assets/credit, a vulnerable economy/
market, a moribund business/market/economy, a faltering
economyy/to falter (recovery ~), benign outlook/expectations
in markets;

financial contagion/the contagion of the banking crisis/
contagion risks/fears, viral marketing, a banking/economic
malaise/the banking system’s malaise;

to hurt the market/economy/investors etc., the pain of
the global financial crisis/public sector pain, pain points, a
debt headache;

to bleed cash, to haemorrhage red ink (a business/
organisation~), to carry out bloodletting;

to cough up cash, to swell (swelling prices, balance
sheets, money supply), bloated staff/balance sheets/
industry, to send shivers through equity efc. markets,
sweat equity, to have a hiccup, a yawning deficit, to have
itchy feet, the recession/economic hangover/the hangover
from the financial crisis; to unnerve markets, nervous
money, stressed markets, distressed assets, an industry
or market is in the doldrums;

a poison pill, a suicide pill, a bitter pill to swallow, capital
injections, to inject money/liquidity into sth, a shot in the
arm, the right/wrong/bad/mild medicine, to diagnose the
credit crisis/the causes of the crisis, to drip-feed the market/
property to the market, to be on a drip-feed (the industry
will remain on a ~)/ drip-fed consumers, a company doctor,
to restore the health of sth, equity cures/a cure for sth, a
fiscal/leverage etc. elixir, to nurse a business/company back
to health/ to nurse losses/to nurse sth through a financial
crisis, to check/take sb’s pulse/economic/commercial pulse/~
of the organization/to have~/~is weak;
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an economic recovery/ revival, signs of life, to come back
to life, to rejuvenate a company/economy/brand, the sur-
vival of the euro/financial survival;

the market/inflation is dead, dead stock, to be buried
under a mountain of debt/ to look/be dead and buried, a
post-mortem (inquiry) on the company’s poor results/into
sth/ the euro crisis, a graveyard market, zombie banks etc.

PesynbraThl KOPIYCHOTO aHaIM3a MOKa3bIBalOT, YTO
coueTaHus tourism + path to recovery/road to recovery,
BbIpaxkalolle yBEpeHHOCTh B TOM, YTO OTPacyb Ipeo-
JoJieeT Kpusuc, yrnorpeossuiuch pexe (20,000 u 59,700
COOTBETCTBEHHO), YeM COUYeTaHMUsI, OIUCHIBAIOIIE POO-
JieMbl JaHHO# oTpacau (6oJiee 28 MJIH COBIaAEHUIA).
Coueranud fourism + shot in the arm, “resilient * tourism”,
“keep * tourism alive”, “robust * tourism”, revive + tour-
ism, OTMMCHIBAIOIIME IMOTBITKKM ITPUBECTU OTpacib B pa-
60TOCITOCOOHOE COCTOSIHME, a TAKXKE CBOMCTBA OTPACIIH,
noMorauue el mpeoaoeTh NPernsITCTBUS, Habpaau OT
3 1o 15 MaH cootBeTcTBUil. [IpuMeyaTebHO, YTO BbI-
paxeHue crippled + tourism ynotpe0Jsijioch 0ojiee yeM
B JIBa pasa yaille, 4eM ailing + tourism, XOTSI UMEHHO y
ailing IepBbIM CJIOBAPHBIM 3HAYCHUEM SIBISIETCS «IIPO-
OJeMHBIN, He UMEIOIINI ycIeXa», B TO BpeMs KaK y
crippled 510 3HaUeHUE UIET BTOPbIM, TIEPBOE Ke 3HAUE-
HUE ONMUChIBaeT (hu3nveckoe yBeube. KOMIIOHEHTHI 1aH-
HBIX COYETaHUI U3 00JJaCTU-UCTOYHUKA «O0JIE3Hb, YBe-
Ybe» PEIKO YITOTPEOISIOTCS B COBpPEMEHHOM aHTJIMICKOM
sI3bIKE B CBOEM ITEPBUYHOM 3HAYEHMU, TaK KaK SIBJISTIOT-
cs1 ycTapeBIIUM (crippled) v ctporo obUlIMaIbHBIM (ailing),
OJTHAKO PETYJISIPHO UCTIOIB3YIOTCS MeTaOpUIECKHU TSt
OIMCaHUS MPOOJIEM SKOHOMUKHU, KOMITAHUIA.

ITo pesynabraTam mojcyeTa BUAHO, YTO Yallle BCEro
JUTIST OTIMCAHMUS TIOJIOKEHMS JIesl B chepe TypudMa yIo-
TPEOJISUTUCH BBIPAKEHMSI, BOCIIPUHUMAaeMble KaK KJIHUIIIe,
npodeCCUOHATU3MBI, XXaproHU3MBbI (fourism + struggling,
tourism + suffered, tourism + survive, tourism + recover).
HckimoueHre cocTaBisieT JIMITb BBICOKOMeTahopruIHOe
coueTtaHue fourism + life support, BBIOpaHHOE aBTOpaMu
SKOHOMMYECKOM myonuuuctuku 111 MitH pa3. BeiBoa o
TOM, UTO TaKWe 3JEeMEHTHI, KaK recovery, pacTepsiiu
00pa3HOCTb U YIOTPEOJISIOTCS HOCUTEISIMU 110 TTPUBbBIY-
Ke, KaK eIMHUIIbI CJIOBAPHOTO 3araca, KakeTcsl JIOTU4-
HbIM. OTHAKO KOHTEKCTYaJIbHBII aHATN3 ITOIOOHBIX CJIOB /
BBIpaXKEHU 1 TTOKA3bIBAET, YTO OHU YACTO CTAHOBITCS
OCHOBOW pa3BepHYTOI MeTa(Oophl, YTO CBUAETETHLCTBYET
0 TOM, 4YTO aBTOP YMOTPEeOWT JaHHYIO JIEKCUKY HaMe-
PEHHO U SICHO OCO3HaeT ee MeTahopruIecKuil Xxapakrep.

1 revive + ailing tourism 10,600
2 tourism + bleeding cash 14,000
3 tourism + path to recovery 20,000
4 tourism + lifeblood 40,600
5 tourism + road to recovery 59,700
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6 ailing + tourism 92,900

7 crippled + tourism 245,000
8 tourism + shot in the arm 3,110,000
9 “resilient * tourism” 5,310,000
10 “keep * tourism alive” 5,700,000
11 tourism + painful 9,350,000
12 “robust * tourism” 11,700,000
13 tourism + hurt 13,400,000
14 revive + tourism 15,100,000
15 tourism + struggling 28,500,000
16 tourism + suffered 28,700,000
17 tourism + survive 28,800,000
18 tourism + collapsed 32,500,000
19 tourism + recover 54,600,000
20 tourism + life support 111,000,000

Tak, B IpUBeACHHOM HIXE IIpUMepe 3HaUYeHUEe 00-
JIaCTU-UCTOYHUKA BbIpaxkeHUii to fully recover, the nation’s
ailing tourism industry, to collapse — «001€3Hb» — BBIXO-
AT Ha TIEPBBIH IJIaH Oj1aromaps MCIOJIb30BaHUIO B TOM
JKe KOHTEKCTE coueTaHuii fo hurt businesses, a shot in the
arm. Takoe coueTaHre KOMITOHEHTOB MpeBpalliaeT Omu-
caHMe MPoOJIeM aBCTPATUMICKUX aBUAJIMHUNA B pa3Bep-
HYTYIO MeTadopy, Ybl0 00JIaCTb-UCTOYHUK YCUITUBAET
TakKe ¥ TeMa CTaTbd — OTBET OTPAC/IM Ha TOCIeICTBUS
maHaeMuu. Jlaxe KIMIIMPOBAHHBIN IJIATON f0 prop up,
TaKXe OTHOCIIIUICS W K MeTapopuIeCcKOil MoaesIn
«9KOHOMMKA KaK 3[aH1€e», B 9TOM KOHTEKCTE BbI3bIBAET
accolMaly C YeJOBEKOM, CTapalolInMCs YAepKaTbCs
Ha HOTrax, J100 NMallMeHTOM, KOTOPOMY ITOIJIOKIMJIA IO -
VIIKY IO/l CIIMHY 3a00TIMBas CUIEIKa.

Half-price flights aimed
to boost Australia’s ailing tourism

Australia’s government will subsidize 800,000 half-price
airfares as part of a A$1.2 billion ($920 million) package
to prop up the nation’s ailing tourism industry. ...

The subsidized tickets program “means more jobs and
investment for the tourism and aviation sectors as Australia
heads towards winning our fight against Covid-19 and the
restrictions that have hurt so many businesses,” Morrison
said. ...

The economy powered into 2021, with gross domestic
product jumping 3. 1% in the final three months of last year
from the prior quarter. Yet, the support package is a shot in
the arm to an aviation industry shattered by coronavirus-
related travel restrictions. ...

Smaller rival Virgin Australia Airlines is under new
ownership after collapsing in 2020. Global air-travel isn’t
expected to fully recover until 2024.

B cienyromieM mpuMepe «MeAUIIMHCKOE» 3HAYCHUE
IJ1aroJioB fo survive, to suffer, to collapse, to struggle, to
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recover, to revive, CyllleCTBUTEIILHOTO recovery Moadaep-
KMBAlOT BblpaxkeHust the wounds left by the summer season,
to bleed cash, healthy demand, a widespread malaise.
IlepeunciieHHbIe BEIpaXkeHUsI BBI3BIBAIOT 00JIee CTOMKYIO
accoumalinio co cepoit 6oyse3Hel 1 JeyeHus, YeM yro-
MSTHYTBIE BBIIIIE TJIATOJIBI U CYIIECTBUTEIBHOE, OJHAKO
PETYJISIPHO YITOTPEOIISIIOTCS B 9KOHOMUYECKOM U XYI0-
>KECTBEHHOM JMCKYpCe BHE CBOETO 00pa3HOro 3HAUEHMUS,
BBITIOJTHSISI HOMUHATUBHYIO (PYHKIIMIO. 3IeCh XKe MMEH-
HO KOJINYECTBO KOMIIOHEHTOB MOJIETN «9KOHOMHUKA KakK
MalMeHT», CBI3aHHBIX KOHTEKCTOM CTaTbd 00 3KOHO-
MMYECKHUX MOCIENCTBUSX 3a00JIeBaHMsI, CO3/IaeT pa3Bep-
HYTYI0 MeTadopy U MOOYKIAeT MPeICTaBUTh TYPUCTH -
yeckylo cepy Kak maiueHTa, oT4assHHO OOpIOLIEerocs
3a XU3Hb.
Can Spanish tourism survive a second Covid summer?

Gabriel Escarrer hopes that foreign tourists will come
back to Spain this year — but he knows how much his
company and his industry will suffer if they do not.

As chief executive of Melid Hotels International ... Escarrer
is all too aware of the wounds left by last year’s drastically
shortened summer season. “If we lose this summer, we would
be talking about practically zero activity from October 2019,
when [travel agent] Thomas Cook collapsed, to June of
2022,” he said ... . ...

As the sector struggles with the impact of the latest trav-
el restrictions in the EU, UK and US, Escarrer and Aragonés
acknowledged that people would initially be more likely to
travel in their own country before they ventured abroad. ...

“We know that 2021 will be a difficult year and that we
have complicated months ahead, but there is a perspective
of medium-term recovery,” said Aragonés ... .

The crucial question is the pace of the recovery, which
will be determined by infection rates, vaccinations and
politics. And until it arrives, the tourism industry will con-
tinue bleeding cash. ...

But their problems are just one part of a much more
widespread malaise. The year 2020 was easily the worst in
the tourism industry’s history. ...

But both Escarrer and Aragonés hope that the current
curbs, coming in low season, will help bring infections under
control and pave the way for recovery.

The Melid boss thinks that foreign tourists will return by
July and expects healthy demand for his beach hotels, par-
ticularly from the UK, traditionally the biggest source of
tourists for Spain. ...

“The first thing that is going to recover is city breaks,
because the easiest thing is to just get into a car and spend
a weekend at a hotel,” he said. ...

Both chiefs call for Spain to spend some of the €140bn
it expects from the EU’s coronavirus recovery fund on help-
ing revive the tourist industry ... .

B aT011 cTathe 00pa3 XXKMBOro opraHu3Ma, nalueHTa
co3/aeTcsl «<MePTBLIMU MeTacdopaMu» the industry’s re-

covery, South-East Asia’s tourism industry began to re-
cover, hotels are struggling, the Omicron variant delayed
the revival, robust domestic tourism. ETo JOTIOJIHSIIOT Me-
tadopa on life-support u upuoma the lifeblood of the busi-
ness, 4b€ UCXOAHOE 3HAaYeHNE «KPOBb» SIBJISIETCS KHIX-
HBIM, OOHAKO BBIBOJIMTCS U3 CTPYKTYPHI BBIpaKCHUSI.
OObITppIBaHKME B KOHTEKCTE Cpa3y ABYX 3HaUEHU chronic
U hobble — cBsSI3aHHBIX C TEMON 3M0POBbS U TIEPEHOCHBIX
— JoBeplIaeT pa3BepHyTyio Metadopy. [IpuBenéHHbIE
B HavaJjie CTaThM CJI0Ba MECTHOTO XUTeJs like a graveyard,
there is no life Takxe OTCBLIAIOT YUTaTeNsl K 00pasy oT-
paciy Kak HeKoT[a KMBOTO OpraHu3Ma, NedajabHO 3a-
KOHUYMBIIETO CBOE CYIIIECTBOBAHUE.
Out of Office

Labour shortages and chronic uncertainty are hobbling
the industry’s recovery

... But this year Koh Samui, an island popular with
foreign tourists, “is like a graveyard”, says Virach
Pongchababnapa, a local hotelier. Tourists are gone. Hotels
and restaurants are boarded up. “There is no life, no move-
ment,” Mr Virach sighs.

This was supposed to be the year that South- East Asia’s
tourism industry — on life-support since the pandemic
struck — began to recover. The Omicron variant, however,
delayed the revival. ...

People from outside the region are the lifeblood of the
business. They spend half of all tourist dollars even though,
in countries with robust domestic tourism, they make up just
33% of visitors, and sometimes as little as 5%. ... As the
region opens up, Europeans and Americans will flock back
to the sandy beaches of Bali and Phuket. But the recovery
will be tentative. ...

Hotels in Phuket are struggling fo hire engineers, elec-
tricians and chefs, says Kongsak Khoopongsakorn of the
Thai Hotel Association, an industry body. ...

The problem is chronic uncertainty about the timing of
the industry’s recovery.

Hanee pazBepHyTYy10 MeTadopy 00JbHOI0, paHEHOTO
KMBOTO OpraHu3Ma, cpaxamoIllerocs 3a BbKMBaHUE,
CO31Al0T TJIATOJIbI f0 recover, to survive, B3aMOIECTBY-
0lllMe C OpUTMHANbHBIMU MeTacdopamMu a bruised and
battered industry, the uncertain path to recovery, to keep
businesses alive — nBa MOCJIEIHUX BbIpakeHMS 31eCh
ynoTpe0JieHbl MeTa)OPUIECKH, TaK KaK MCITOIb3YIOTCS
JUTST OTTMCAHUSI COCTOSTHUST SKUBBIX JIIO/IEH, a He KOMITaHUIA,
3KOHOMMKU. OncaHrie BHYTPEHHETO Typr3Ma C TIOMOIIBIO
cJoBa saviour NOBepIIaeT 00pa3 IKOHOMUKU KaK KNBO-
ro cyiecTBa, yejoBeka. OnmHOBpeMeHHasT peanu3aims
NBYX 3HAY€HU M cyioBa bug — travel bug v virus — CBS3bI-
BaeT TEMY CTaThU, TYPU3M, C MEIUIIMHCKOW TEMaTUKOM.

The holiday only just began

It is an unfortunate fact that the ease of throwing things
into a wheelie-bag and travelling far and wide helped spread
covid- 19 around the world. The effects on leisure travel and
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destinations that rely on tourism will be felt for years to
come. But just as the way we travel may improve as a result,
so the chance for countries to rethink tourism industries could
turn a bruised and battered industry into a better one. ...

Tourism is a resilient industry. But it faces a downturn
like no other. Firms reliant on visitors may not be best placed
fo survive. ...

The uncertain path to recovery raises questions over what
will remain. The UNWTO reckons that countries with a big
share of domestic tourism ... will recover more quickly. But
even domestic tourism is far from a saviour. Britain and
Spain, for example, reckon on a decrease in domestic tour-
ism of 45—50% in 2020.

These problems have prompted various responses to keep
businesses alive. ...

The travel bug seems certain to outlast the virus.

B sTOM nprMepe BBIpaKeHMs, TPAIUIIMOHHO UCTIOJb-
3yeMble Tl BepOaau3alu 9KOHOMUIECKUX ITpo0JIeM 1
ux peieHuit (fo struggle, Cuba’s ailing and inefficient
state-run economy, to slash output, to hurt sb. economi-
cally), BICTpauBalTCsl B pa3BepHYTYIO0 MeTadopy, Mo-
OyXnmasi yuTaresis B3IISIHYTh HAa 9KOHOMHUYECKYIO CHUC-
TeMy He TOJIbKO KaK Ha IallMeHTa, HO U KaK Ha XUBO
OpraHu3M B IPUHIIMIIE. DTa Leb JOCTUTAETCS C TIOMOIIBIO
MeTadophl CHA fo reawaken its tourism industry after months
of pandemic-induced slumber, Tnaronaa 3aTpyaHEHHOTO
IBUKeHUS to flounder, ynoTpeObieHHOTro 0Opa3Ho AJs
OIMMCAHMST IIATKOCTH TYPUCTUYECKOM chepbl. DKOHOMUIECKHE
TPYAHOCTH OTIMCAHBI TOCPEACTBOM COUYETAHUS eCOnomic
woes, 9be IIPOUCXOXKIEHNUE OT CYIIECTBUTEIBHOTO «TOpE,
Oena» IBHO MPOCJIEXUBAETC U ycUanuBaeT apdeKT nep-
COHUGUKAIIMA IKOHOMUKU. DTUMOJIOTHUS I1aroja fo be
plagued by sth — «IpUHOCUTb HENIPUSITHOCTU, MY-
yaTb» — IpO3payHa, OTChUIKA K YYMHOI 00JIe3HU YCH -
JIMBAET aHAJIOTUIO 9KOHOMUYECKUX TTPOOJIEM C TIEPUOIOM
HE3I0POBbSI.

Cuban tourism industry flounders as sunseekers look
elsewhere

HAVANA, Feb 18 (Reuters) — Cuba is struggling to
reawaken its tourism industry after months of pandemic-
induced slumber as travelers stay away ... .

The communist-run island ... has been betting on tourism
to power 4% economic growth this year after the coronavirus
pandemic slashed output ... . ...

Empty beaches and hotels could prove yet another blow
to Cuba’s ailing and inefficient state-run economy, which
depends on foreign exchange from tourism, which accounts
for 10% of GDP, to purchase basics such as food and medicine
on the global market.

Independent experts and Cuban tourism operators consulted
by Reuters say Cuba will struggle to recover lost ground
during the pandemic, plagued in large part by lingering U.S.
restrictions that have all but eliminated travel between Cuba
and the large U.S. market. ...
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News about the protests, the reaction, and economic
woes were likely also putting off the return of tourists from
outside the United States, said Paolo Spadoni ... . ...

“It has hurt us economically,” said Perez. “The cruise
ships are gone. There are many hotels that were built but
are still empty because tourism has decreased.”

IIpoaHanu3upoBaHHBIE IPUMEPHI YIIOTPEOICHMST
aBTOPaMHU Pa3BEPHYTHIX MeTadop «IKOHOMHUKA Kak ITa-
IIMEHT», OXWBJICHUE B3aMMOJIECICTBUS TTPEAMETHO-JI0-
TMYECKOTO M KOHTEKCTYaIbHOTO 3HAUEHUI TaXKe N30MTHIX
MeTadop, BOCIPUHUMAIOIINXCS B 9KOHOMUYECKOM JTUC-
Kypce, KakK TEpMUHBI, TPO(PeCCUOHAIN3MBI, CBUIETETb-
CTBYIOT O HAMEPEHUHU aBTOpa MPeICTaBUTh SKOHOMUYE-
CKHe TPYIHOCTH Kak 3aboJieBaHNe, a 9KOHOMUKY — KakK
MmalyeHTa, XXepTBY. ABTOPBI CO3IAIOT Pa3BEPHYTHIE Me-
Taopbl HE TOJBKO METOJOM KOMOMHUPOBAHUS SJIEMEH-
TOB OIpeiesieHHOI MeTapopudeckoit Mozaen. ColtocTaBuB
TEMaTUKY CTaTei-TIPUMEPOB 1 TIPOUCXOXKIEHUE UCTIONb-
30BaHHOI MX aBTOpaMU 00pa3HOI JIEKCUKH, MbI BUIIUM,
YTO caM KOHTEKCT CTaTbll — SKOHOMMYECKUE TTOCIIEICTBUS
OITACHOTO 3a00JIeBaHUSI — ITOMOTaeT aBTOPY JOITOJTHUTH
00pa3 5KOHOMUKU-TIAIIMEeHTa U ClieJlaTh BHYTPEHHIOIO
GdopMy UCTIOIB30BAaHHBIX MeTahop 310POBbs U OOJIE3HU
0oJiee MpO3pavyHOil, OUYEBUIHOM TSI YUTATEIIS.

DopMUpOBaHUIO pa3BEePHYTO MeTahOPhI CIIyKAT He
TOJBKO MeTadopbl B pacCyXkIeHUSIX aBTOpa, HO TaKXe
oOpa3Hbie 000POTHI B PEIJIUKAX JIOIEH, TaBIIUX UHTEP-
BbI0 aBTOPY cTaThk (Chob Panma ... said the past 18 months
had been painful for the tourism-reliant businesses, it’s been
quiet — by quiet I mean dead, it has hurt us economically).
DTO MOATBEPXKIAET, YTO aBTOP HAMEPEHHO BBHIOPAJT BbI-
CKa3bIBaHUS, JICKCUYECKH BIUCHIBAIOIINECS B pa3Bep-
HYTYI0 MeTaopy «IKOHOMHKA KaK XKMBOE CYIIECTBO»
JUIST OKa3aHUSI OIPeaeIeHHOTO 3MOIIMOHATBHOTO BO3-
JNIEUCTBUS HA ayIUTOPUIO.

BbiBogb!

M3yuuB npuMeHeHue MeTaopruIecKOi MOJEIU «IKO-
HOMMKa KaK TMallMeHT», Mbl IPUXOAUM K BEIBOIY, UTO
aHTpoMnoJiornyeckre Metaopsl IIMPOKO PacIpocTpa-
HEHBI B 2KOHOMUYECKOM JUCKYpCe U aKTMBHO IIpUMe-
HSIIOTCS [UIST BepOaIM3aliui SKOHOMUYECKUX MTPOOJIeM.
CornacHo Henderson (1994), nepcoHuduxkauuss — 3To
MpUEM, UCTIOIb3YEeMbIi ISl OMMCAaHUsI Pa3IMIHbIX a0-
CTPaKTHBIX TMTOHATHI W TIO3BOJISIONINI HaM ITOYYBCTBO-
BaThb ce0s1 yBepeHHee BO BpaxkaeOHOM mupe. Takoe onpe-
JieieHue 00bsICHSIET BOCTPeOOBAaHHOCTh MeTahOpUIeCKOn
MOJIETN «IKOHOMMKA KaK XXMBOE CYIIECTBO, MallMEHT»
BO BpeMeHa 9KOHOMUYECKOW HECTAOUIbHOCTH.

Tpanuiys onmMchIBaTh SKOHOMUYECKUE SIBICHUS KaK
JKMBOE CYIIECTBO, a BKOHOMUYECKHE MPOOIeMbl — KakK
CYIIIECTBO CTpaaalolliee, paHeHHOE WX OOJbHOE, TAaKXKe
CBUJICTEJICTBYET O XKM3HEHHOM BaXKHOCTH IS HOCUTE-
JIel aHTJIMICKOTO sI3bIKa TPeATIPUHUMATEILCTBA, CIIO-
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CcO0OB IMOJYYUTh MaTepUabHble Oara. JlaHHOe BUaeHUE
3KOHOMMYECKUX MTPO0OJIeM ClTOCOOHO BbI3BaTh COYYBCT-
BUE YUTATEJIsI/CaylaTesisi, MoI4epKHYTh CEPbe3HOCTh
CUTYyalluH, a TakXe MPeACTaBUTh BAHOBHUKOB 3KOHO-
MUWYECKUX TPYTHOCTEM KaK HEBOJIbHBIX XXePTB 00CTOSI -
TEJbCTB, OCBOOOXIAast X OT OTBETCTBEHHOCTH 3a COJIe-
sSIHHOE. YNoTpeOieHUe yYaCTHUKAMU 9KOHOMUYECKOTO
JIVCKypca pa3BepHYTHIX MeTa(op, YbUMU KOMITOHEHTA -
MU BBICTYMAIOT B TOM YMCJIe U30UThIe MeTadopbl, BO-
HIeANIMe B pa3psil TePMUHOB, CBUIETEILCTBYET O TOM,
YTO TMPEACTABUTEN aHTJIOSI3BIYHOM KYJIBTYPhl OCO3HAIOT
MMparMaTUYeCKMil TMOTeHIIMAI TaKUX BBIPpAXEeHUN U HC-
MOJIb3YIOT UX HAMEPEHHO.

M3ydeHue pacrpocTpaHEeHHBIX MeTaPOpUIECKUX
MojieJieil aHTIMHCKOTr0o 3KOHOMUYECKOTro JAUCKYypca,
aHaJMU3 MPUYMH U CJIEACTBUS IIpUMeHeHUs MeTtadop
HOCUTEJISIMA aHTJIMICKOTO sI3bIKa SIBJIsIETCST 3P (PeKTUB-
HBIM METOJIOM 3aKperieHUs TpoheCCUOHATBHO OpUEH-
TUPOBAHHOM JeKCUKU. OCOOEHHOCTU YIOTpeOJeHUs
MeTacdop, BHISIBJICHHBIC B Pe3yJIbTaTe HAIlero UCCIea0-
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